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Introduction

General Overview

Confederation College’s brand A well developed brand is built on a foundation that represents the
identity reflects who we are, what essence of Confederation College’s core values, vision, attributes and

we do and what value we offer as qualities. Brands help create a reputation for quality and value, encourage
an educational facility and as an loyalty, create a sense of pride, and create cost and communications
organization. efficiencies. A brand is not just a logo.

It is vital that Confederation College express itself clearly and consistently
through a seamless, structured system. The Visual Identity Guide provides
context for all forms of external and internal graphic communication
from Confederation College, its schools, business units and partners.
Effective and consistent use of unifying graphic elements reinforces
Confederation College’s image and allows for a foundation upon which
Confederation College schools, business units and partners can develop
their identities.

These standards apply to all Confederation College official materials.



Introduction

Message from the President

Confederation College’s commitment to student success, our guarantee,
extends to all facets of our organization: from our classrooms, to our
programs, to our Centres of Excellence, to our faculty and staff, to

our affiliations with industry and government, to the communities of
northwestern Ontario, to our global partnerships and connections.

We'll help students succeed by emphasizing our brand promise: “Change
Your Life Through Learning”. Every single day, as each of you go about
your work at Confederation College, you'll know that you’re a part of
changing lives. Whether you work in Admissions, Counselling, in one

of our over 60 programs, whether you're on-campus or off-campus, you
can be assured that you are a part of a team that’s making an important
difference in people’s lives. That is a wonderful motivation and one that
you should all be proud to be a part of.

As an educational facility we have a responsibility to provide relevant,
exciting and innovative approaches to learning. Our primary avenue of
extending our message is through our brand.

To be effective in a competitive market, we’re committed to building a
strong, positive and resonating brand identity. The role of the identity is
to help create value, create and maintain quality and to drive trust for our
organization.

The brand is a vital guide for our actions. The pillars of our brand are:
students, faculty and staff, and the communities that we serve locally,
regionally, provincially, nationally and internationally.

Confederation College contributes substantially to the growth and vitality
of northern Ontario through the integration of education, technology,
vocation and community. It is essential that the College express itself
clearly with consistency to strengthen our brand and enhance our ability
to communicate effectively on Confederation College’s behalf. We want
people to continue to recognize who we are and what we stand for — a
commitment to student success and the premiere learning college in
northwestern Ontario.

Pat Lang
President



Introduction

Brand Promise

The brand promise allows for
a clear, concise and consistent
message of the core benefit of
Confederation College.

www.confederationc.on.ca

The promise is carried through all levels of service — a combination
of vision, values, beliefs, perceptions and objectives held by internal
and external audiences; staff, faculty, community, and particularly
for the student.

Confederation College’s Brand Promise is:

Change Your Life Through Learning

Change Your Life Through Learning



Introduction

Brand Architecture

Brand architecture is a systematic The brand architecture system clearly defines the relationship that

way of organizing the different Confederation College has with its schools, business units and partners.
elements of an organization so It also helps to establish the way in which this relationship, in terms of
that people both within and identity, is presented across a variety of applications.

outside of the organization

understand how its clients are The branding architecture system allows us to consistently reinforce and
being served. consolidate the Confederation College brand, while giving the individual

. ) units recognition and an ability to express their individuality.
Brand architecture also provides

a solid framework for an
organization to manage future
growth and diversity. New
opportunities are built on and are
strengthened by their association
with the invested value and equity
of a single strong brand.



Introduction

Primary Brand and Sub-Brands

The Confederation College symbol ()
[ ]
and logotype represent the Primary m Confederatlon
Brand and will be utilized for most
COLLEGE

Confederation College applications.
Primary Brand

The use of Sub-Brands provides
the means for specific schools and
business units to be recognized. v

Yo\ Confederation

SCHOOL OF AVIATION

The Sub-Brands of Confederation
College are: Sub-Brand

(Schools)

Schools:
School of Access and Literacy

School of Engineering Technology m C O nf e d e rat ion

School of Business Hospitality

and Media Arts ALUMNI ASSOCIATION Sub-Brand

School of Health and (Business Units)
Community Services

School of Aviation (J

School of Forestry m Confeder ation

COLLEGE

Business Units:

Corporate and Contract Training FACILITIES SERVICES

Centre for Continuing Education ]
Services

Alumni

Alumni Association

(J
7Y\ Confederation I ESL CURRICULUM

Confederation College’s Services COLLEGE

and Products utilize the Primary
Product
Brand symbol and logotype.




Visual Identity Elements

General Overview

The combined Confederation name and symbol create a
recognizable signature, the synergy of these, along with other
elements, are what create an overall Visual Identity System.

The Visual Identity System ensures that the basic elements of
Confederation College’s signature are reproduced with complete
accuracy and consistency.

The various elements and combinations are specified in the
following section.



Visual Identity Elements

Symbol

A symbol is a graphic representation that interprets an organization’s
core purpose, values and unique characteristics.

The Confederation College symbol is a contemporary reinterpretation of
the Animakig, the College’s symbol since its inception until 2004. The
symbol acknowledges the College’s history and honours the multicultural
heritage of northwestern Ontario. The link between contemporary
education and the knowledge imparted by the Aboriginal peoples is

imparted through both the symbol and the colours.

Within the symbol, is the face of an owl, the traditional symbol of
wisdom and a metaphor for the graduation motto of Confederation
College; “Armed With Knowledge, Wisdom We Seek”. As in the original
symbol, the two “C’s” of the name, Confederation College are united.
The evolution of the College is reflected in the modernized version
with three uniform circles that represent the foundation of the College;
students, staff and faculty, and community.

In most cases, the Confederation College symbol shouldn’t be used
without the accompanying logotype.



Visual Identity Elements

Logotype

A logotype is a particular way of

writing an organization’s name and Confederation

includes a specific font and spacing.

The logotypes are integral to COLLEGE
establishing our identity and

must always be reproduced using

master artwork.

Primary Brand Logotype

The logotypes must never be
modified or altered in any way.

In Confederation College’s logotype,
the word, “Confederation” is
emphasized to reinforce and promote
the use of the full word.

neweoamenammey (CONfEderation

Brand or Sub-Brand application is

pre-determined by the brand SCHOOL OF AVIATION

architecture system.

The Primary Brand logotype includes

the name, Confederation and the
Sub-Brand Logotype
word, College.

The Sub-Brand includes the name,
Confederation and the respective
school or business unit.



Visual Identity Elements

Arrangements of the Primary Brand and Sub-Brand

: o
There are two graphic arrangements °
onfederation
: . ONe
Signatures; centred and horizontal.

These arrangements are designed COLLEGE
to accommodate standard

applications. Horizontal Arrangement of Primary Brand

/*\ Confederation

SCHOOL OF AVIATION

Horizontal Arrangement of Sub-Brand

A

Confederation

COLLEGE

Centred Arrangement of Primary Brand

A

Confederation

SCHOOL OF AVIATION

Centred Arrangement of Sub-Brand




Visual Identity Elements

Protected Space

To maximize the visual impact of the \/

Primary and Sub-Brand signatures or X m
logotypes, the various configurations

must always be given space.

A minimum of clear space around

the signature or logotype ensures

legibility and the integrity of the ‘/ZX[
visual identity. At minimum, this area UJ
should half the height of the symbol, m
but ideally as large as possible. To oxe®

ensure consistent legibility, the

nature must mot ppets sl Confederation

than 1.0” wide.
COLLEGE

1/2X

1/2X’7

/*\ Confederation

COLLEGE

1/2X[

1/2X

Confederation

COLLEGE

Minimum Size of Brand Signature (1.0”)



Visual Identity Elements

Official Colours

The consistent use of the official
colours is essential to the visual

identity of Confederation College. Confederation Confederation
In full colour applications, the Blue Red
logo of Confederatlon. College Pantone 302 1815 1807
must always appear with the Coated and Coated Uncoated
colours Confederation Blue and Uncoated
Confederation Red.
CMYK Cc 100 cC o cC o0
The Primary Brand colours are to be M 18 M 90 M 100
used for all corporate applications v.o Y. 100 Yo 9%
K 51 K 51 K 28
as well as for the Student Success
centre, the Residence, Financial, Non Web R 1 R 125
the Fitness Centre, International RGB g 64 g 13
Education Centre, and Worldwide 20 0
Projects. Web Hexidecimal Hexidecimal
01405A 7D0DO00
Vinyl Avery Majestic Avery Burgundy
Blue

Pantone is a registered trademark



Visual Identity Elements

2 Colour Signature

For two colour applications, the
Primary Brand signature must
appear with the symbol and the
logotype, “College” reproduced

in Confederation Red and the
logotype, “Confederation”
reproduced in Confederation Blue.

The Sub-Brand must appear with

the symbol and the logotype of the

respective school or business unit
reproduced in Confederation Red
and the logotype, “Confederation”
reproduced in Confederation Blue.

The two colour Primary Brand
and Sub-Brand signatures must
appear on a white background.
For specific applications in certain
circumstances, an off-white or
light-tinted neutral background
may be acceptable. These
applications must be approved by
the Marketing & Communications
Office.

/*\ Confederation

COLLEGE

2 Colour Application of Primary Brand

/*\ Confederation

SCHOOL OF AVIATION

2 Colour Application of Sub-Brand




Visual Identity Elements

2 Colour Signature

For one colour applications,
the signature may appear in
black on a white, or in white
on a black background. For
specific applications in certain
circumstances, an off-white or
light-tinted neutral background
may be acceptable. These
applications must be approved
by the Marketing &
Communications Office.

As an option, when producing

one colour brochures or flyers, the
signature can appear in either of the
corporate colours, Confederation
Red or Confederation Blue.

f*\ Confederation

COLLEGE

Black Application of Primary Brand

/*\ Confederation

COLLEGE

White Application of Primary Brand

/*\ Confederation

COLLEGE

Confederation Blue Application of Primary Brand

/*\ Confederation

COLLEGE

Confederation Red Application of Primary Brand




Visual Identity Elements

Typography - Sans Serif Font

The official fonts of Confederation
College are Stone Sans, Stone

Serif. Consistent use of these

fonts across all communication
platforms projects a unified and
consistent image of the college.
The fonts help audiences recognize
the Confederation College brand
identity and reinforce the desired
style and overall look.

These fonts must be used for

all materials produced through
external suppliers and outside
formal design facilities including all
stationery and forms, all headings
and body text in documents and
printed materials.

No fonts other than Stone Sans
and Stone Serif are to be utilized
on external marketing materials
without the permission of the
Marketing & Communications
Office.

Font selections for other
materials

For internally produced material
where formal design facilities are
not utilized, Arial may be used in
place of Stone Sans, and Times
Roman may be used in place of
Stone Serif.

Stone Sans Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Stone Sans Medium lItalic
ABCDEFGHI/KLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Sans Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Sans Semibold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 0123456789



Visual Identity Elements

Typography - Serif Font

Stone Serif Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Stone Serif Medium Italic
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Serif Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Serif Semibold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgqrstuvwxyz 0123456789

Stone Serif Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

Stone Serif Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789



Application Guidelines

General Overview

Confederation College has established a standard format for business
cards and stationery to present a consistent College visual identity and
to give the public an initial and sustaining positive impression of the
institution.

Other Stationery Requirements

The Confederation College signature may be used on specially
designed cards, invitations, etc., with approval from the
Marketing & Communications Office.



Application Guidelines

Letterhead — Primary Brand

The use of Confederation College Primary

4p 5p 38p 4p
Brand letterhead is restricted to official |
correspondence by employees, students &
and other persons authorized to act on $ Confederation
behalf of a school or business of the a coLLEGE
College. ® £0.80x 398, 1450 Kkina D, Trunder By Onia Canada P7C AW! nconfedrtoncon.a

Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)

Official Primary Brand letterhead

includes the Confederation College
signature presented in official colours in a
horizontal arrangement. The address must
include the College website, telephone,
fax and toll-free number.

The Primary Brand letterhead is available
for each campus; Thunder Bay, Dryden,
Fort Frances, Geraldton, Kenora, Marathon
and Sioux Lookout and should include the
respective campus mailing address.

General Specifications
Size: 8x 11"
Colours: (Uncoated)
Pantone 1807
Pantone 302
Paper: First Choice
Laser 24lb

Signature Size < | O ——

18p6 Signature Width

Address

Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em

All Other Text

Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em



Application Guidelines

Letterhead — Sub-Brand

The use of Confederation College
Sub-Brand letterhead is restricted to 4p  5p 38p 4p
official correspondence by employees,

o
students and other persons authorized N Y
to act on behalf of a school or /Y"\ Confederation
business unit of the College. & ereor oramATen

P.O. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca
Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Tollfree: 1-800-465-5493 (in Ontario and Manitoba)

Official Sub-Brand letterhead
includes the Confederation College

school or business unit signature
presented in official colours in a
horizontal arrangement. The address
must include the College website,
telephone, fax and toll-free number.

General Specifications
Size: 82 x11"
Colours: (Uncoated)
Pantone 1807
Pantone 302
Paper: First Choice
Laser 24lb

Signature Size
18p6 Signature Width

Address
Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em

All Other Text

Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em



Application Guidelines

Envelopes

The standard #10 envelope 7p 17p9

template is designed for general use I | |

3p

throughout Confederation College

/Y Confederation

COLLEGE

for all correspondence.

P.0. Box 398, 1450 Nakina Drive

Formal #10 envelopes are to be Thunder Bay Ont s P7C a1

www.confederationc.on.ca

printed using the Confederation
College signature presented in
official colours in a horizontal
arrangement. The address should
include the College website.

General Specifications Primary Brand

Size: 478 x 912"
No. 10 Regular O-S
Colours: (Uncoated)
Pantone 1807 7p 17p9
Pantone 302

Paper: Ultimate e
. /" Confederation
White Wove =3

3p

SCHOOL OF AVIATION

Signature Size Tt i Twmh 1 1
18p6 Signature Width

www.confederationc.on.ca

Address

Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em

Sub-Brand
All Other Text
Font: 7 pt Stone Sans
Medium

Leading: 12 pt
Tracking:  -10em



Application Guidelines

Business Card Organization of Information

All Confederation College business
cards must follow a pre-determined
template. In order to ensure that
all relevant material is consistent,
the Marketing & Communications
office shall coordinate the initial
order of a person’s business cards.

John Smith
Manager, Finance
Financial Services
& Planning

Single Job Title—Brand

The job title is followed

by the job description

(if required), separated by
a comma. The Department
Name, School, or Business
Unit (if required) should
always be positioned on
the third line.

John Smith
Professor, Tourism

Single Job Title — Sub-Brand

The job title is followed

by the job description

(if required), separated by
a comma. The name of the
School or Business Unit
would be identified in the
Sub-brand Signature,
therefore it should not be
repeated in the title block.

John Smith
Professor & Program
Coordinator

Dual Job Title— Within
the Same School/Business
Unit or Department

When this type of dual role
exists, “&’ shall be used.
For Sub-Branded business
cards, the name of the
School or Business Unit
would be identified in the
Sub-brand Signature,
therefore it should not be
repeated in the title block.

John Smith

Dean, School of Aviation
Vice President
Professional Development

Dual Job Title — Across
Schools/Business Units
or Departments

When this type of dual role
exists, the user can choose
to order separate cards,
combine the information
on to one Branded card or
combine the information
on to one Sub-Branded card.
In this case, it is permitted
to repeat the name of the
School or Business Unit in
the title block.



Application Guidelines

Business Cards — Primary Brand

The Confederation College business
card for the Primary Brand uses a

consistent format for content and Q B
layout. | Persons Name pegree:
Job Title or Description (if required): °
General Specifications Department Nameif required)i *
Sive 31 2" Tel: (000) 000-0000 °xe
. 2 ‘
. o Fax: (000) 000-0000: :
Colours: (Coated) & Cell: (000) 000-0000; Confederatlon
Pantone 1815 lastname®@confederationc.on.ca COLLEGE
Number and Street Name!
Panton 2 ;
antone 30 City, Province, Country, Postal Code:
Paper: Chorus Art Silk 1

White, Cover 1001

Signature Size
8p6 Signature Width

Person’s Name

Font: 9 pt Stone Sans
Semibold

Leading: 9.5 pt

Degree

Font: 6 pt Stone Sans
Semibold

Leading: 9.5 pt

All Other Text

Font: 7 pt Stone Sans
Medium

Leading: 9.5 pt

Space After

Paragraph  0p3.5

Web Address

Font: 7 pt Stone Sans
Medium
Colour: White



Application Guidelines

Business Card — Sub-Brand

The Confederation College business
card for the Primary Brand uses a

consistent format for content and Q B
layout that reflects the school or — '""'""'""Pél;'s'aﬁs”N'émé'I')'e'é;;e% """"""""""""""""""""""""
business unit. Job Title or Description (if required): o
Department Nameif required) ! *
General Specifications Tel: (000) 000-0000; x*
’ 2 e o0 o000, CoOnfederation
Size: 31, x 2" & Cell: (000) 000-0000
. : SCHOOL OF AVIATION
Colours: (Coated) Iastname@confederatlonc.on.cai
Number and Street Name!
Pantone 1815 City, Province, Country, Postal Codei
Pantone 302 | :

White,Cover, 100lb

Signature Size
8p6 Signature Width

Person’s Name

Font: 9 pt Stone Sans
Semibold

Leading: 9.5 pt

Degree

Font: 6 pt Stone Sans
Semibold

Leading: 9.5 pt

All Other Text

Font: 7 pt Stone Sans
Medium

Leading: 9.5 pt

Space After

Paragraph: 0p3.5

Web Address

Font: 7 pt Stone Sans
Medium

Colour: White



Application Guidelines

Forms — Media Release

The media release is for use by the

Yy Yy
Marketing & Communications 7|—| []
Office and closely resembles the 1Z4 ! !
Primary Brand Letterhead. 1" m Confederation

COLLEGE
Word template ﬁles are available 15" e P.0. Box 39, 1450 Nkina Drve Thurcer Bay Ortaro Cariada PTG 4W1 wconfederatonc on.ca

Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)
from the Confederation College IT —|---
department. Completed and approved " Media Release

forms are distributed through the
Confederation College IT department.

General Specifications

Size: 8/Lx 11"

Colours: Black

Paper: First Choice
Laser 24lb

Signature Size
18p6 Signature Width

Address

Font: 8.5 Arial
Single Space

Media Release

Font: 16 Arial Bold

All Other Text
Font: 8.5 Arial
Single Space




Application Guidelines

Forms — Facsimile Cover Page

The cover page facsimile is for

general use and closely resembles [ [
the Primary Brand Letterhead. v
—d-ccdeccaaag R T L bbbty 3, --

1 %> Confederation

Word template files are available COLLEGE

from the Confeder ation College IT 1 B P.0. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca
Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)
department. Completed and approved —f--
. . 3,0 imi
forms are distributed through the 7 Facsimile cover page

Confederation College IT department.

To Company
oge . Fax number Date
General Specifications
j From Department
Size: 82x 11" ; Telephone
' Fax
Colours: Black 3 Email
. . Subject
Paper: First Choice ’
Laser 24lb
Signature Size 3 Comments

18p6 Signature Width

Address

Font: 8.5 Arial
Single Space

Facsimile cover page

Font: 16 Arial Bold
. .
Disclaimer
Font: 7 Arial
‘ 00 ot wcav he e, s contact e ssnder ‘
S|ng|e Space R addressee named above. U you bave received 1 Jax I £, PIEaSe O 10 SENJRT. - — - — - -~ oo
wl | :

All Other Text
Font: 8.5 Arial
Single Space



Application Guidelines

Forms — Memorandum

The memorandum is for general use

Y Yy
and closely resembles the Primary M M
Brand Letterhead. iZ8
R R e iRt lILL SRt
, 1| | AYe Confederation |
Word template files are available 3 COLLEGE
from the Confederation College IT v P.0. Box 398, 1450 Nakina Drve, Thuner Bay Ortario Cariada PTC 4W1 i corfederaton on.ca
2 Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)
department. Completed and approved L
forms are distributed through the Y Memorandum

Confederation College IT department. =

To Date

General Specifications 3 Subject
H . 1 " | From Department

Size: 82 x 11 3 Telophon
Colours: Black 3 £
Paper: First Choice

Message

Laser 24lb

Signature Size
18p6 Signature Width

Address

Font: 8.5 Arial
Single Space

Memorandum

Font: 16 Arial Bold

All Other Text
Font: 8.5 Arial
Single Space




Application Guidelines

Typing Guidelines

Clear and consistent communication extends beyond standard formats
for stationery. To augment a consistent Confederation College visual
identity and to reinforce the public’s positive impression of the
institution, it is imperative to integrate typing guidelines within a
well-designed stationery system.

The typing guidelines incorporate a grid system which organizes both
typographic and graphic elements in an orderly fashion. The typing
guidelines for Confederation College applications are easy to use, enhance
productivity and communicate professionalism and a consistent reflection
of the visual identity.



Application Guidelines

Typing Guidelines — Letterhead

All fixed elements of the
Confederation College Primary and
Sub-Brand letterhead template may
not be altered in any way.

The blue tint box indicates the
specified area for typing. The

text is aligned flush along the left
margin, as defined by the letter ‘C’
of “Confederation” in the logotype
at the top of the page. The body

of the text is single spaced and left
justified with double spaces between
paragraphs.

General Specifications

Size: 82x 11"

Colours: Black

Signature Size
18p6 Signature Width

Address
Font: 7 pt Stone Sans
Medium

12 pt

-10 em

Leading:
Tracking:

All Other Text
Font: 7 pt Stone Sans
Medium

12 pt

-10 em

Leading:
Tracking:

Typing Guidelines

9 pt Stone Serif
(Times New Roman
may be substituted)
12 pt

Font:

Leading:

www.confederationc.on.ca

2"

12"

%II

Confederation

COLLEGE

PO. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca
Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)

January 1, 2004

1121 Barton Street
Thunder Bay, ON
P7B 3V4

Is nibh enisci tat niam nullam, vulla faccum vulput ip ea feugiam etummolenibh essit nos nummy nonsecte magna ad eugiam
veril dolent eugue del eumsan henim zzrit fuscinci tetum vel dolor sit ip eros duipit luptat.

Et ad magnisisci elit, vero odit prat, quisi tion veros ea feu facil in voluptat vulla facinisi eugiamet wis doloboreet utem
velit numsand ipsustrud magna aliquip ex euguerostrud tet lore dunt ute commy nullaor sectem zzriure con vent ing ero elit
lutpatet, quisi.

Seniscil ullum nostrud exero et, veriustrud endio ea feugiam nullutpat. Atet nibh et praesed tet prate faciduis nonsequat.

Lore feuis dolorpercil ulla feu facillandre consed tie magnim niameon senibh et nostrud et praesequis ad tatum quat wissit
auguero od modiating ero et am, ver amet dolortin hendrero odo dolore te minci ea core do commoloreet, velenisim quip
cugait ulput am accummy nit vulputem el ut in ute con et, sequatuerit alit la faccummy nummy nisim doluptate et vel
doloreet alismodigna faci ex eugueraessi.

Feumsandrero cor aute dio exerit ipsustie commolo rtincidunt lummy nos digna commad te facinim et, se feum iustinibh et
lutet lutat nibh ex eugait am, velis et nos er irit ad tatet, voluptat. Ut wismodigna conullum dolut ad dolor sequis acidui tis
doluptat, vulla feu feumsandrem velit irilit acilisl ipit vel ut amcon hendre feum zzrilis sectem quis nim exerci enit, se ming
exerostrud ex exercilisi.

Ustionsequat ing er auguer sustie eum digna conse ercilit dolore te dolortio odolum inis adiamco mmodit lore eu feuis am
dolortie dolenit eum vent ipis niamet, consecte delendio dolor suscillamet at, con henisi.

Velestis nummy niat dunt erat laor susci tisi et, si ex el irit lorercidunt ip euis niamet loborpe reidunt utat. Ut nulla feuguero
eriure do dionulla commolore conum dolore tio odio od ting ea feuismo loreet am, sustrud magna con henit ute feui bla
consecte dui tie vulla consed tis nonsecte dunt eugait augait lameorercil dipis ero et nonsequissim eugiam, conullam essi
tincing el delissi.

Duipsusci ent illa alit, velissis nullaor perilit lorem cugait volore minci tat loborpero exerius cilisci niscilit nonsed te dolobor
erostio od exero corperiustin utpat, con etum dolenit nonse conullametum num iuscidunt lum eugiam dolorem zzrit vendit
vullute dolortin ulputpat lor si.

Sincerely,

Sender’s Name
Sender’s Title
Department
Dircct Number
Email Address

Change Your Life Through Learning




Application Guidelines

Typing Guidelines — Envelope

All fixed elements of the 3y 1
Confederation College Primary and I 2 | I

Sub-Brand envelope template may

not be altered in any way. * Confederation
The blue tint box indicates the corrrer

specified area for typing. The text is

aligned flush along the left margin. SS—
The body of the address text is single Cromadion.
spaced with a double space between N
Canada and the postal code.

27

"
[

General Specifications

Size: 4% x 92"
No. 10 Regular O-S

Colours: (Uncoated)
Pantone 1807
Pantone 302

Paper: Ultimate
White Wove

Signature Size
18p6 Signature Width

Address

Font: 7 pt Stone Sans
Medium

Leading: 12 pt

Tracking:  -10 em

Typing Guidelines

Font: 9 pt Stone Serif
(Times New Roman
may be substituted)

Leading: 12 pt



Application Guidelines

Typing Guidelines — Media

Release

All fixed elements of the Confederation
College Cover Page Media Release template
may not be altered in any way.

The blue tint box indicates the specified
area for typing. The text is aligned flush
along the left margin. The body of the
address text is single spaced with a double
space between paragraphs.

General Specifications
8Lx11"
Black

First Choice
Laser 24lb

Size:
Colours:
Paper:

Signature Size
18p6 Signature Width

Address
Font: 8.5 Arial

Single Space

Media Release

Font: 16 Arial Bold

All Other Text
8.5 Arial
Single Space

Font:

www.confederationc.on.ca

1t

1”

1

e

L

7" Confederation

COLLEGE

P.O. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca
Telephone: (807) 475-6110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)

Media Release

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum.

Sed ut perspiciatis unde omnis iste natus error sit vi accusantium dc
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione
voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit
amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum.

Sed ut perspiciatis unde omnis iste natus error sit p accusantium dc
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione
voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit
amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid

30—
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Application Guidelines

Typing Guidelines — Facsimile

All fixed elements of the
Confederation College Facsimile

Cover Page template may not be "

altered in any way.
'III

The blue tint box indicates the —

14,0
specified area for typing. The text is 2

aligned flush along the left margin. "

The body of the address text is single L

spaced with a double space between
paragraphs.

General Specifications
Size: 82x 11"
Colours: Black

First Choice
Laser 24lb
Signature Size

18p6 Signature Width

Paper:

Address

Font: 8.5 Arial
Single Space

Facsimile cover page

Font: 16 Arial Bold

Disclaimer e
Font: 7 Arial

Single Space
All Other Text

Font: 8.5 Arial
Single Space

www.confederationc.on.ca

30"

- 7 Confederation

P.O. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca

COLLEGE '
Telephone: (807) 4756110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba) !

Facsimile cover page

To Recipients Name Company Recipients Company name
Fax number 000 0000 Date Today's date
From Senders name Department Senders department

Telephone Senders telephone number

Fax Senders tax number

Email Senders email address
Subject Subject of fax

Lot sas Number of pages
Comments

incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum.

Sed ut perspiciatis unde omnis iste natus error sit volup accusantium d 1|
laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione
voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit
amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor 3

If you do not receive the full document, please contact the sender.
Confidentiality Notice: in this transmission cont lleged and confidential information intended only for the use of the
addressee named above. If you have received this fax in error, please retun to sender.

Change Your Life Through Learning




Application Guidelines

Typing Guidelines — Memorandum

All fixed elements of the
Confederation College Memorandum ] M
template may not be altered in any 1y

wa: | | 7% Confederation

The blue tint box indicates the ik
specified area for typing. The text is V"
aligned flush along the left margin. —r-
The body of the address text is single "
spaced with a double space between

P.0. Box 398, 1450 Nakina Drive, Thunder Bay Ontario Canada P7C 4W1 www.confederationc.on.ca
Telephone: (807) 4756110 Facsimile: (807) 475-6698 Toll-free: 1-800-465-5493 (in Ontario and Manitoba)

Memorandum

To Recipients Name Date Today's date
paragraphs.

Subject Subject of memo

From Senders name Department Senders department

Telephone Senders telephone number

General Specifications

Fax Senders tax number
Size: 8L x 11" Email Senders email address
Colours: Black Message
Pa per: First Choice Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor

incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum.

Laser 24Ib
Signature Size

laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi
architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas
sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione
voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit
amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid

Address

Font: 8.5 Arial
Single Space

Memorandum

Font: 16 Arial Bold

All Other Text
Font: 8.5 Arial
Single Space

18 p6 S Ig nature Wldth 3 Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque 3




Application Guidelines

Multimedia

Multimedia presentations are an increasingly utilized means of
communication between institutions and the public. They are a vital
means of conveying the Confederation College’s visual identity and must
retain the same effective and consistent use of unifying graphic elements
with clear, concise content.

All multimedia productions must be approved by the Marketing &

Communications Office and must bear the official logo and colours as
well as applicable contact information.



Application Guidelines

PowerPoint™ Template

PowerPoint™ presentations
prepared by and for the
Confederation College must bear
the official logo and colours and
utilize the official Confederation
College PowerPoint™ template.

The official Confederation
College PowerPoint™ template is
available from the Marketing &
Communications Office.

All fixed elements of the
Confederation College PowerPoint™
template may not be altered in

any way.

Typing Guidelines

Slide Title

Font: 36 pt Arial
Confederation Red
Single Space

Slide Body Text

Font: 28 pt Times
Confederation Blue
Single Space

Considerations

e Dark text on a white background is
easiest to read.

e Graphics placed in the
PowerPoint™ presentation look
best on a white background.

e Consistent use of fonts, sizes and
colours create a clean, easy to
follow presentation

Option 1

Option 2

8p

3 P Change Your Life Through Learning

2p 4p 15p
|
o
/Ye\ | Confederation

COLLEGE

Slide Title Goes Here

Slide Text Goes HerePit venit venissim zzrit delestis dolutatis eu
feum in henim qui blaofero elit, sim vel ullam volut nis duisci tin
estie conulputat nonsectem autpat. Duiscid uipsusci tis dolobore
minci eu feugait vent ullan ut iliquis ciduisi.

Iquisim iure vel iure mgloborper sed tat nis nos num venim amcor-
pe raesse veliquipis nog adigna feu faci er am, quat utpat. Eriliqu is-
cidunt vel euissed delesenit ut atuerae ssendigna feuis nullaore vero
conse magnim dolorem|volore dolore ming erit ing erit accummy
nos dolessi ex euismod [oluptat,

Confederation

COLLEGE

Slide Title Goes Here

Slide Text Goes HerePit venit venissim zzrit delestis dolutatis eu
feum in henim qui blaorero elit, sim vel ullam volut nis duisci tin
estie conulputat nonsectem autpat. Duiscid uipsusci tis dolobore

minci eu feugait vent ullan ut iliquis ciduisi.

Iquisim iure vel iure moloborper sed tat nis nos num venim amcor-
pe raesse veliquipis nos adigna feu faci er am, quat utpat. Eriliqu is-
cidunt vel euissed delesenit ut atuerae ssendigna feuis nullaore vero
conse magnim dolorem volore dolore ming erit ing erit accummy
nos dolessi ex euismod oluptat,

Change Your Life Through Learning




Application Guidelines

PowerPoint™ Template — Options

Option 3 .
/Y"\ Confederation

COLLEGE

Slide Title Goes Here

Slide Text Goes HerePit venit venissim zzrit delestis dolutatis eu
feum in henim qui blaorero elit, sim vel ullam volut nis duisci tin
estie conulputat nonsectem autpat. Duiscid uipsusci tis dolobore

minci eu feugait vent ullan ut iliquis ciduisi.

Iquisim iure vel iure moloborper sed tat nis nos num venim amcor-
pe raesse veliquipis nos adigna feu faci er am, quat utpat. Eriliqu is-
cidunt vel euissed delesenit ut atuerae ssendigna feuis nullaore vero
conse magnim dolorem volore dolore ming erit ing erit accummy
nos dolessi ex euismod oluptat,

Change Your Life Through Learning

Sample of
Graphic Use 7Y>\ Confederation

COLLEGE

Slide Title Goes Here

Change Your Life Through Learning



Marketing and Promotion

General Overview

Projection of a clear, consistent brand identity in advertising,
marketing and promotional materials enhance Confederation
College’s image. Effective and consistent use of unifying graphic
elements and clear, concise content are significant considerations.
Advertising, marketing and promotional materials are primary
forms of representation with the public.

All newsletters, corporate communications, advertising, marketing,
admissions and recruitment materials, promotional materials, and

other print materials prepared by or for the Confederation College

must bear the official signature and colours.

When it is appropriate, the design should incorporate the
Confederation College website; www.confederationc.on.ca

Users of the Marketing and Promotion applications section should
be familiar with the Visual Identity Guide Book’s Introduction and
Visual Identity System sections.

The following section addresses publication system guidelines, as
well as including a representative cross-section of applications in a
variety of categories.



Marketing and Promotion

Publication System — Grid: 82 x 11 inches, bleed

The marketing and promotional

4p 4p
materials guidelines incorporate a ]
grid system which organizes both . .
typographic and graphic elements in 8p ¥ Confederation

COLLEGE

an orderly fashion.

The text guidelines for Confederation 4p

College applications are easy to use,
communicate professionalism and

a consistent reflection of the visual

identity.

8%2 x 11” Grid with bleed

The 8% x 11” application, with bleed
incorporates a grid system which

organizes both typographic and graphic

elements in an orderly fashion.

The placement of the Confederation
College signature is consistent on the

top left hand corner. The blue tint box 13p6 13p6 13p6
may be used for a block of colour or for

a photograph. 21p 21p
The box must maintain the consistent 16p 26p

‘start-point’, the size of the box can
vary, using the grid alignments.

The basic layout of the grd provides 20 | e

the user with the choice of a 3 column,

2 column or asymmetrical layout.

p = pica



Marketing and Promotion

Publication System — Grid: 82 x 11 inches, no bleed

The 8% x 11” application, without 4p 4p
bleed incorporates a grid system ]

which organizes both typographic o .
8p /Y Confederation

COLLEGE

and graphic elements in an orderly
fashion.

The placement of the 4P

Confederation College signature

is consistent on the top left hand
corner. The blue tint box may be

used for a block of colour or for a
photograph.

The box must maintain the

consistent ‘start-point’, the size of

the box can vary, using the grid
alignments.

The basic layout of the grid

provides the user with the choice
of a 3 column, 2 column or

asymmetrical layout. 13p6 13p6 13p6

21p 21p

16p L L 26p

2p E — Change Your Life Through Learning

2p

p = pica



Marketing and Promotion

Publication System — Grid: 872 x 14 inches
4 panel brochure

The 4 panel brochure application

incorporates a grid system which 3p 3p 3 3p 3p 3p 3 15p 3

organizes both typographic and .
Confederation| | |8p
graphic elements in an orderly

15p 15p 15p

fashion.

The placement of the Confederation :
6p

College signature is consistent on the

top left hand corner. The blue tint box

may be used for a block of colour or .
P

for a photograph.

The box must maintain the consistent
‘start-point’, the size of the box can
vary, using the grid alignments. 15p

4p

p = pica



Marketing and Promotion

Publication System — Grid: 82 x 11 inches
3 panel brochure

The 3 panel brochure application ‘ ‘
3p 16p 3p i 3p 16p 3pi3p 3p 13p 3p

incorporates a grid system which { [ [ [

organizes both typographic and graphic .
. . » Confederation 8p
elements in an orderly fashion. " loiiece

16p 16p

The placement of the Confederation
College signature is consistent on the

top left hand corner. The blue tint box

1
may be used for a block of colour or for a op

photograph.

The box must maintain the consistent

4p

‘start-point’, the size of the box can vary, _
using the grid alignments.

16p

I

p = pica



Marketing and Promotion

Publication System — Colours

The marketing and promotional

materials prepared by and for Pantone CMYK RGB Web Vinyl
Confederation College must bear Confederation Pantone 302 C-100 R-1 014505A  Avery
. . - - Majestic
the official colours of Confederation Blue \’\(A ; 018 g :g Blue
College or the represented school K-51
or business unit. Presentation of a Confederation Pantone 1815 C-0 R-125 7D0D00  Avery
Red coated M - 90 G-13 Burgandy
consistent Confederation College Pantonte;807 Y- 100 B-0
uncoate
. . S . K-51
visual identity gives the public
. L. L School of Aviation Pantone 288 C-100 R-9 092768 to come
an initial and sustaining positive M- 65 G-39
impression of the institution. l:go B-104
School of Access Pantone 124 c-0 R - 240 FOADOO to come
The official colours, Confederation and Literacy M-28 G-173
Y- 100 B-0
Red and Confederation Blue K-6
are to be used for all Corporate School of Business Pantone 404 Cc-0 R-111 6F6754 to come
. . Hospitality and M-8 G-103
applications as well as for the Media Arts V.22 B84
Student Success Centre, the K-36
Residence, Finance, the Fitness Corporate and Pantone 4495 Cc-0 R-138 8A6E08 to come
! ’ Contract Training M- 20 G-110
Centre, International Education Y-95 B-8
K- 46
Centre and Worldwide Projects.
School of Pantone 646 C-65 R-82 5279A9 to come
Engineering M - 30 G-121
. . Y-0 B- 169
All marketing and promotional Technology K-11
materials prepared by and for School of Pantone 364 c-72 R - 40 286017 to come
3 Forestry M-0 G-96
Confederation College schools or v 100 5. 23
business units must bear the official K-43
colours of the respective school School of Health Pantone 512 C-60 R-106 6A1462 to come
. . and Community M- 91 G-20
or business unit as well as the Services Y-27 B-98
. K-0
Confederation College symbol and
iate 1 Centre for Pantone 1805 c-0 R-196 C41200 to come
appropriate logotype.
pprop g typ Continuing :\(A "19010 g B (1)8
Education K-23

Since suppliers vary in their
capacity to reproduce colours, it is
important to ensure that suppliers
match colour to each swatch
sample as accurately as possible.



Marketing and Promotion

Publication System — Examples of 82 x 11" Grid

Confederation /¥ Confederation fﬁ.\ Confederation

SCHOOL OF FORESTRY COLLEGE COLLEGE

Et ad mincili quatin

dignibh er summy nostrud dignis

Tet, vel dunt lor it alis nonsent  Sum il este commy nulla augiam
llum etum zzrliuis nis auguer st quisse duis dolobortn veleseniam,
amet nisim quis aute velitpraestrud  sequat. Ut altait als acip enit

tat. Gaitlaore molesed magna facin  utpat elit aliquat, con eu faci bam,

ute tefacipsuscip ea feum accum  quiscp sumsan vullam, vulputp
minisissit atummy
prat ut ad tem dolor i e feumsan  ea feuguerat praesting el wscilt
dolorer
commy lor 9
Gait © sequat. Ut landigna cor se feum  sequipi! irlaore tat wisis nostrud

tat utetumsan s altuptat, veliqus nostie duisis adit e sumsandreet ulput adipit dolenia

wis exer suscitatem it volor sum  mconsed te dio diamconsed te.

vel entel eu h eu facincil ero

iis dolore dloborem am, sisnos  Dipsum el bamcon voleioh o
consecte velesequi tio ests del ullaor P e Gait acing eraestrud te mol-  Bor si. Modolesent nostni smolor i ut ad enis eugait ad enit lupta-
e ———— summy nostud digns s nos eugue ortio doluptat utetumsan a1 Yl consetet i diametuer suscip et

vel er sequame tueri doluptat Luptat. Xeriureet lore tauerilit lam volorpero

i 1, vendrefaccum venim il color augiat wis nonsenit vel ent el
sum ad ditiure diamet at, Magniat Ut *OIUPtat landitluptat nos nim . . .
et O i euipsus laoreet pracseniam dolumsa ndipis nos atior eum in henibh eu facincil ero  consenibh endip et ad ea consed modolob orperit, conullaore tat,
prat augait liquis ad magnim i
o vl ulls ol dolotionsed te feu ) consecte velesequi tio estis del <o sislut lessd magisimex e digna fceum ad u eisisi
‘magniam irilluptat. Ut lam, velit iliquamet, conse feuismolorem dolent B o o irilit volenibh erostrud min hendio corperaestin ullum alit la facin
ullaor
e i e i e Et ad mincll quatin velesil bla s cugitet rt dolor s Rili dunt adionse consequ ipsusto od cugiat
. facipit iurem diat, Uptat, Ommodit, adigni

veliquis autpat autatum augiam quip
eumsan hendrem i

‘commy nismolo borpero dunt liquis nosto diam, qui bla ad tem.

na autpat ver vel vel

Change Your Lie Through Leaming _ [T p—

Confederation Confederation Confederation

SCHOOL OF AVIATION SCHOOL OF ACCESS AND LITERACY. COLLEGE

Isl inis aut pratem eum ipit nis euguerc
iliquam dit la facilit ad molore

e d A
N6y

Ipsustrud er ipit ut aliqui

m enibh euis atie exeri

: . . ek vl s pmsent s s dolre doborm am, s
Et volobor sim dolore modigna adi ol et 2kl s g o kil B Uit s
et it el o i s, en 2k,

ot Catlaore molesed magna facn

sum ad diture diamet at. Magiat
prat augat aliquis ad magnim irl

ute e facipsuscip ea feum accum
dolor te corerosts do od minisisst
prat ut ad tem dolor i ea feumsan
dreetum et nostrud molorperat,
commy nim nisectet alit laor

sequat. Ut landigna cor se feurn ait
uptat, veiquis nostie duisis act wis
exer susc tate it volor

Change Your Life Through Learning

www.confederationc.on.ca Change Your Life Through Learning




Marketing and Promotion

Publication System — Examples of 82 x 11" Grid

/¥ Confederation /¥ Confederation /¥ Confederation

schooLorenameene LT SchooL Of ENGINEERING

TECHNOLOGY TECHNO! 5CHOOL OF ENGINEERING

TECHNGLOGY

sumii estie COFILY MU augiam s Sum il cvev estie CSLFHL OFTLY augiam duis. Sum il cuxv giam duisestie CSUITL TNy O1ILY

augiam duis.

ol

[ ———

CORPORATE AND
CONTRACT TRAINING

f.*.\ Confederation /Y™ Confederation

Sum iril cvxv giam duisestie csum
tuhyomy augiam duis.

Sum iril cvxv giam duisestie csum
tuhyomy augiam duis.




Marketing and Promotion

Publication System — Examples of 82 x 11" 3 Panel Grid

f$\ Confederation f‘.*.\ Confederation f.?.\ Confederation

SCHOOL OF AVIATION SCHOOL OF FORESTRY COLLEGE

Deliquatet, quis nulputpat
ad deliquam, sim

Lesting er sit iril ut wisl illa Agna consequam Iquate




Marketing and Promotion

Advertising — Examples

Confederation

SCHOOL OF FORESTRY

/Y™ Confederation

SCHOOL OF AVIATION

Tatue facillandiam vendipisit

enim vulla

Gait acing eraestrud te molortio dolup-  Bor si. Modolesent nostini smolor in ut ad enis eugait ad enit luptat
- . consectet wisit diametuer suscip erat.
tat utetumsan ea augiat wis nonsenit
) ) o Luptat. Xeriureet lore tatuerilit lum volorpero
Od mincidunt lobortie tinibh eratumm vel ent el eumn in henibh eu facincil ero
odolorper am ad dit ad tat, quissit lamet laor

sequat ulputat luptat prat, quatetum do esed

consecte velesequi tio estis del ullaor consenibh endip et ad ea consed modolob orperit, conullaore tat, corper sisl ut elessed
magnisim ex el digna faceum ad eu feuisisit irilit volenibh erostrud min hendio cor-
peraestin ullum alit la facin eugiatet irit dolor si.Rilit dunt adionse consequ ipsusto od

del exercidunt laor alit dolorem incinit in eugiat adigni

ut at.

Cilla consenibh exerius cillam dolorem ver bh euiscidunt ad tincill uptatum dolendigna aliquissi ea amconLa commy nismolo

S X . borpero dunt iliquis nosto diam. qui bla ad tem digna autpat ver sit am del dolorerit.

ipiscilis nim acipsuscip esse velRe te tat.

Ommy nim eugiatem alisl dolorperaese ea

amconsent wisi.
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Ugiat, commy nonsequat vel dunt vulla con volorem
vulputpat. Equatum zzrit lam diamet digna augait alit
lore tio od magnit, quam, consed eugue dunt nullaor si
blam nisi et, veliqui tio et niscil ing er si erosto dolore
diam quatie dolessit volore tem duis nibh ex exer am-

ctuerit dio commy non ver sis alisi.
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Ugiat, commy nonsequat vel dunt vulla con volorem
vulputpat. Equatum zzrit lam diamet digna augait alit
lore tio od magnit, quam, consed eugue dunt nullaor si
blam nisi et, veliqui
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Od mincidunt lobortie tinibh eratumm odolorper am ad dit

Tatue facillandiam vendipisit

ad tat, quissit lamet laor sequat ulputat luptat prat, quate-

tum do esed del exercidun

Od mincidunt lobortie tinibh eratumm odolorper am
Tatue facillandiam VendlplSIt ad dit ad tat, quissit lamet laor sequat ulputat luptat

prat, quatetum do esed del exercidunt laor alit dolorem

incinit in ut at.

Cilla consenibh exerius cillam dolorem ver ipiscilis

Cilla consenibh exerius cillam dolorem ver ipiscilis nim

nim acipsuscip esse velRe te tat. Ommy nim eugia- acipsuscip esse velRe te tat. Ommy nim eugiatem alisl

tem alisl dolorperaese ea amconsent wisi.Equatisci dolorperaese ea amconsent wisi.Equatisci bla facil et alit

bla facil et alit nonse min velestrud eu feugiam, quisi nonse min velestrud eu feugiam, quisi bla feui esse do-

bla feui esse dolorercipit luptat am dolore te te conse lorercipit luptat am dolore te te conse tem qui blandre

tem qui blandre ming eugiam irit wisi. . L
ming eugiam irit wisi.
Peros ad molore et volobore vent aute magnim il -
Peros ad molore et volobore vent aute magnim il dolore

dolore veliscil dolor aut niamconsecte vel ut landigna o . . -
veliscil dolor aut niamconsecte vel ut landigna facilis

facilis doloreet lutpat lobore erat. Ut wiscinit am ip doloreet lutpat lobore erat. Ut wiscinit am ip et alis

et alis auguero dolor am ipit augue te conulpu tpatet auguero dolor am ipit augue utpat.
veliquis aci tisi.
Onsed modolor at, si. Lor si blaoreet, si blam dolent

acillaortie conulla conse dit, conseniam vel

Tatue facillandiam vendipisit
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Od mincidunt lobortie tinibh eratumm odolorper am ad
dit ad tat, quissit lamet laor sequat ulputat luptat prat,
quatetum do esed del exercidunt laor alit dolorem incinit

in ut at.

Cilla consenibh exerius cillam dolorem ver ipiscilis nim
acipsuscip esse velRe te tat. Ommy nim eugiatem alisl
dolorperaese ea amconsent wisi.Equatisci bla facil et

alit nonse min velestrud eu feugiam, quisi bla feui esse
dolorercipit luptat am dolore te te conse tem qui blandre
ming eugiam irit wisi.

Peros ad molore et volobore vent aute magnim il

te conse tem qui blandre ming eugiam irit wisi.
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